A brief for conducting market research
A brief is a task for the market research. Our work will meet your expectations depending on how fully and accurately the task is formulated.

About the study
	Description of the problem of a customer and the application of results of the research

	Specify the causes of the need for research.

Provide a detailed description of the problem, which causes the need to conduct market research. 
	

	Specify which decisions you are planning to take based on the results of this study
	

	An object of the research (what to study?)

	On what market would you like to conduct a study?
	

	Specify the products you would like to study in detail (if necessary)
	

	Geography of the research (where to study?

	On which country would you like to conduct research?
	

	Are there plans to conduct the study on regions of the country (the federal districts, regions, etc.)?
	

	Objectives of the research (for which purpose to study?)

	What are the puposes of the research? What data (numbers, graphs, tables) would you like to receive?
	

	The timeframe of research

	The period to be covered in the study (the timeframe, for example, 2010-2012). Up to what year is it necessary to perform the market forecast?
	

	Research objectives (what we need to do?)

	Which sections, in your opinion, should include the study?
	.

	Deadline for results

	Is the project urgent? Is there a hard deadline?
	

	Resources that the customer can provide to a performer as part of the study

	What information you already have on the subject? What information are you ready to give to a performer?
	

	Additional information

	Specify any additional information that could be useful in conducting the research. Also indicate other suggestions and requests on the research problem
	

	The budget for the research

	Is a fixed budget for the research allocated? If yes, what is the budget?
	

	The type of presentation of results of the study

	Requirements for the format of the report (a .pdf file, a doc. file, a .ppt presentation, a .xls Table, a hard copy)
	


About the company
	Information about the client company

	Please provide detailed information about your company that would be useful in the study (range of products, the position on the market, your customers, direct competitors, etc.)
	 


Contact Information
	The full name of the company

	Including the form of ownership
	

	Website of the company

	Web - address
	

	Contact person

	Full name and title of representative of the company, which is working with the agency to conduct the study.
	

	Contact phone

	Be sure to include the area code
	

	Contact e-mail

	E-mail address of contact person
	


Thank you for taking the time to fill out the brief!
